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DARPA Grand Challenge 2005

Team Sponsorship Toolkit
September 15, 2004

This sponsorship toolkit contains an informational briefing, sample letter, and press announcements to help teams with the sponsorship process.  The examples should be tailored to fit the needs of the team and the sponsor.  
Defense Advanced Research Projects Agency

3701 North Fairfax Drive

Arlington, VA  22203-1714

Letter of Inquiry to a Potential Sponsor

Month and Date, Year

Name

Title

Organization

Address

City, State  Zip

Dear (Sponsor Name):

(Team Name) is participating in an ambitious research and development initiative that will assist our nation’s armed forces and save lives in the future.  This initiative, the DARPA Grand Challenge 2005, offers a unique opportunity for corporate sponsors to associate themselves with a proven, high-profile event of national significance.  We urge you to consider supporting our team.

You may recall reading or hearing about the Defense Advanced Research Projects Agency’s (DARPA) Grand Challenge in March 2004.  The event is a field test of fully autonomous (robotic) ground vehicles across rugged desert terrain in the southwestern United States.  The U.S. Congress and Department of Defense, who authorize the event, believe the future holds great promise for autonomous vehicles to perform missions that put our men and women in uniform at risk.

The inaugural DARPA Grand Challenge featured 15 teams that navigated a 142-mile course through the Mojave Desert.  Although none of the vehicles completed the course, the excitement and momentum generated by this first field test encouraged DARPA to plan a second event, scheduled for October 8, 2005.  In addition, the prize has been doubled from $1 million to $2 million for the vehicle that completes the course the fastest within a set time period.

(Team Name) decision to participate in the DARPA Grand Challenge reflects our view that the event serves as both a tribute to our nation’s heritage of innovation and ingenuity and as an exciting way to contribute to our national security.

A representative from our team will contact you soon to talk about ways this unique event could work for both of us.  We hope you will support our efforts in this vital undertaking!


Sincerely,

(Team Leader/ Spokesperson name)

Team Announcement
LETTERHEAD / LOGO

Contact:
(Team Leader/ Spokesperson name)







(Phone number and/or email address)
(Team) Responds to DARPA Grand Challenge

Desert Field Test of Robotic Vehicles Offers $2 Million Prize 

(Team Hometown City, State, Today’s Date)  …  (Team) announced it will participate in a Defense Department research and development initiative aimed at advancing robotics technologies for future military use.  The initiative, known as the DARPA Grand Challenge, is a field test of fully autonomous ground vehicles to be conducted in the Mojave Desert on October 8, 2005.  The Defense Advanced Research Projects Agency (DARPA), is offering a $2 million prize to the vehicle that completes the course the fastest within a 10-hour period.
(Team/Team Leader) said:  “Someday, robotics technology will allow us to accomplish missions that now threaten our fighting forces.  We are thrilled to have a chance to contribute to this effort – and to develop innovations of our own that could help us win the prize.”   
(Team/Team Leader) added: “We have an exceptional team that is comprised of (describe team, expertise, background, etc.)  Since announcing it will compete in the DARPA Grand Challenge, (Team) has been hard at work designing a vehicle that can travel with no human assistance over the course’s rugged terrain.”  

As part of their vehicle development effort, (Team) seeks support from interested underwriters who could benefit from the widespread visibility the event will attract.  “We welcome discussions with potential sponsors,” said (Team spokesperson).

DARPA’s mission is to pursue R&D in technology areas in which the payoff is very high and where success may provide dramatic advances in military capabilities. The 2005 event will be the second DARPA Grand Challenge.  On March 13, 2004, 15 robotic vehicles attempted to navigate a challenging 142-mile route through the desert Southwest. 

Ron Kurjanowicz, DARPA’s program manager for DARPA Grand Challenge 2005, explained: “We were so encouraged by the promise and the progress of the first Grand Challenge, that we have decided to conduct the event again.”  Kurjanowicz added: “The energy – and the sense of pride in our nation’s heritage of innovation, risk-sharing, and team spirit – is contagious.  Excitement is already building for next year’s event.”    

Sponsorship Announcement
LETTERHEAD / LOGO

Contact:
(Team Leader/ Spokesperson name)



(Sponsor Contact [if appropriate] )







(Phone number and/or email addresses)
(Sponsor) Sponsors Local Robotic Vehicle Team

Desert Field Test of Robotic Vehicles Offers $2 Million Prize 

(Team or Sponsor [choose one] City, State, Today’s Date). …(Team) announced that (Sponsor Name) will support its efforts to win a $2 million prize in a Defense Department research and development initiative aimed at advancing robotics technologies for future military use.  The initiative, known as the DARPA Grand Challenge, is a field test of fully autonomous ground vehicles to be conducted in the Mojave Desert on October 8, 2005.  The Defense Advanced Research Projects Agency (DARPA) is offering the $2 million to the vehicle that completes the course the fastest within a 10-hour period.
(Sponsor) said:  “Someday, robotics technology will allow us to accomplish missions that now threaten our fighting forces.  We are thrilled to have a chance to contribute to that effort – and to learn and develop innovations that could save lives on the battlefield.”   
(Team/Team Leader) added: “We are delighted that (Sponsor) will sponsor our efforts!  We have an exceptional team comprised of (describe team, expertise, background, etc.)  

(Describe sponsor’s lines of business, products, location, etc., along with other relevant or potentially interesting information). 

Since announcing it will compete in the DARPA Grand Challenge, (Team) has been hard at work designing a vehicle that travels with no human assistance over the course’s rugged terrain.  Next year’s event will be the second running of the DARPA Grand Challenge. On March 13, 2004, 15 robotic vehicles attempted to navigate a challenging 142-mile route through the desert Southwest. 

DARPA’s mission is to pursue R&D in technology areas in which the payoff is very high and where success may provide dramatic advances in military capabilities. 

Key Facts for Sponsors

On October 8, 2005, the Defense Advanced Research Projects Agency (DARPA) of the U.S. Department of Defense (DoD) will conduct the second Grand Challenge for autonomous robotic ground vehicles.  Approximately 20 robots will navigate a course of more than 140 miles over rugged desert terrain in the southwest United States.  The team whose vehicle completes the course the fastest—in less than 10 hours—will receive a check for $2 million.

Grand Challenge teams seek financial and in-kind support to underwrite the costs of building a fully autonomous vehicle, completing the rigorous pre-testing process, and competing in the Grand Challenge event. 

For sponsors, supporting a team offers the opportunity to be part of an ongoing and historic initiative that has proven to be highly visible and of great interest to leaders in the military, the commercial sector, and Government.

DARPA is the central research and development (R&D) agency in the DoD and has pioneered major technology breakthroughs such as the Internet, Stealth aircraft, smart bombs, and the pilotless Predator aircraft.  DARPA maintains a distinguished reputation among leaders in the technology, science, and academic communities.

The DARPA Grand Challenge is a Congressionally mandated program that expressly authorizes DARPA to conduct contests and award prizes for advancements in vital technologies.  In the 2001 Defense Authorization Act, Congress set a goal that one-third of operational ground combat vehicles will be unmanned by 2015.

The intent of the Grand Challenge is to encourage participation in robotics R&D by nontraditional individuals and organizations—outside the Military/Defense procurement sector—who may offer new, innovative ways of thinking that lead to scientific or technological breakthroughs.

The first DARPA Grand Challenge was conducted on March 13, 2004, along a route that ran from the environs of Los Angeles to a location outside Las Vegas.  Fifteen fully autonomous (not remote-controlled!) vehicles attempted to navigate a tough course.  None succeeded, but the excitement and momentum generated by the first field test has continued to build in anticipation of DARPA Grand Challenge 2005.  The first field test, and the events leading up to it, gained nationwide media coverage in major print and broadcast outlets, and raising expectations for 2005.  DARPA routinely receives inquiries from documentary producers about filming the event.  This media interest is bound to heighten as the second DARPA Grand Challenge unfolds, culminating in several days of intense media coverage before, during, and after the October 8, 2005, field test.

For updates along the road to DARPA Grand Challenge 2005, please visit www.darpa.mil/grandchallenge.
















